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Abstract: Digital technology enables the growing development of online shopping. This also
makes it possible for each seller to market their products or services with a wider range and costs
that are not as expensive as conventional ones. Pegandon District has many business actors or
MSMEs. The GRDP growth rate in Pegandon District has not recovered after the COVID-19
pandemic. One way to increase the GRDP growth rate is to increase the capability of business
actors in selling or distributing their products. One of the product sales distribution channels is e-
commerce. This training activity is related to marketing in utilizing e-commerce. Therefore,
training on the use of e-commerce is not only to increase sales, business actors are also able to
expand their product introduction. In addition, this service activity also provides training on
preparing simple financial reporting. It is hoped that through the financial reporting that is
owned, business actors can access capital from formal financial institutions
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Introduction

Pegandon District is a district in Kendal Regency, Central Java. It is located in
the western part of Semarang City. Situated in the central part of Kendal Regency, this
district is crossed by the Semarang-Batang Toll Road. It borders Gemuh District to the
west, Ngampel District to the east, Patebon District to the north, and Singorojo District
to the south. This district consists of 12 villages, including Pekuncen and Pegandon
Villages. Located in the lowlands, the area is largely forested and rice fields. Some
potential development opportunities in Pegandon District include tourism and home
industry products or MSMEs. Gross Regional Domestic Product (GRDP) data for 2021
shows a figure of 3.89, an increase from -1.51 in the previous year, but still hasn't
recovered to the 5.71 recorded in 2019 (kendalkab.bps.go.id). In the home industry,
products still need to be marketed to reach a wider consumer base.

This Community Service program aims to encourage entrepreneurs or MSMEs
in Pegandon District to utilize digital technology in their operations. The existence of
digital technology makes it easier for everyone to share information, thus impacting all
business actors. This requires collaboration from various communities.

Based on the situation analysis of Pegandon District, Kendal Regency,
improvements are needed in marketing and promotion to increase sales and
awareness to be easily recognized by potential new consumers. Some of the problems

40


https://portal.issn.org/resource/ISSN/2654-4385
https://journal3.upgris.ac.id/index.php/adarmaacitya/login
https://doi.org/10.26877/pengabdianmu.vxix.xxxx

International Community Service Journal: Adarma Acitya
Volume 2, Issue 1, Pages 40-47 March 2026 e-ISSN: 3109-8525
https://journal3.upgris.ac.id/index.php/adarmaacitya/login

DOI: https://doi.org/10.26877/

found by the community service team include: (1) marketing of MSME products that
have not utilized digital technology.

E-commerce has become a growing sector in Indonesia. One factor is the COVID-
19 pandemic, which has required people to self-isolate for a period of time. This has
changed many activities, such as buying and selling, as markets and stores have had to
comply with regulations requiring closures or restrictions. Buyers have also become
accustomed to online shopping during quarantine to obtain products or goods.
Therefore, to increase revenue, sellers and producers must adapt in several ways. One
example is offering delivery services and selling through online platforms (e-
commerce).

E-commerce is changing consumer habits, such as saving time by simply opening
a device. These changes are welcomed and satisfied by consumers due to their greater
effectiveness and efficiency. The presence of e-commerce makes it easier for startups
to gain recognition. Current marketing concepts also incorporate e-commerce as a
factor, necessitating the implementation of multichannel distribution for both large
and small companies (Ferrera & Kessedijan, 2019).

Method

The method used in Community Service for training on the use of e-commerce
is divided into several stages which are briefly described in the following flow diagram:

1. Socialization
The event began with meetings with stakeholders and the local community
to discuss potential collaborations to ensure the smooth running of the program,
particularly with MSMEs. The socialization covered the aims and objectives of the
Community Service program and the technical aspects of the program, including
training on determining consumer targets, utilizing e-commerce, and editing
product photos. This activity was held to facilitate community engagement,
particularly in Pegandon and Pekuncen Villages in Pegandon District, Kendal
Regency.
2. Training
The training is conducted in several stages. First, it provides an
understanding of e-commerce through material delivery and a Q&A session.
Second, it provides socialization and practical training on creating an account,
preparing product photography materials, and promoting it by uploading posts to
seller accounts.
3. Evaluation
This stage is a follow-up and control process, where we follow up on the
activities that have been implemented. We hope the community will understand
and continue to innovate and be creative in developing their MSMEs.
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Result

This community service activity has been carried out for three months. During
this three-month period, six topics were presented in the community service activities.
The implementation period and the topics presented are presented in the following
table:

Table 1
Implementation of Community Service and Community Service Materials

No. Implementation Date Community Service Material

1. 11 October 2025 Product Packaging

2. 25 October 2025 Product and Service Branding

3. 1 November 2025 Business Licensing

4. 13 November 2025 Marketplace

5. 27 Nopember 2025 Business Promotion Through e-Commerce

6. 17 December 2025 Business Financial Reporting

Source: Primary Data Processed, 2026

The following are the characteristics of the MSMEs participating in the community
service activities. The characteristics described include gender, age, education, type of
business, and length of service.

Table 2
Distribution of MSME Community Service Participants Based on Gender
Gender
Implementation Date Summary
Male Female
11 October 2025 12 18 30
25 October 2025 15 16 31
1 November 2025 12 14 26
13 November 2025 14 16 30
27 Nopember 2025 16 15 31
17 December 2025 16 17 33

Source: Primary Data Processed, 2026

Based on the data presented in the table regarding gender characteristics, it is
clear that male and female business owners in Pegandong District share the same
interest or intention to develop and empower their businesses. This is demonstrated
through their active participation in community service activities.
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Table 3
Distribution of MSME Community Service Participants Based on Age

e-ISSN: 3109-8525
itya/login

Usia (tahun)
Implementation Date Summary
<25 26 - 35 >35
11 October 2025 10 15 5 30
25 October 2025 9 15 7 31
1 November 2025 8 12 6 26
13 November 2025 9 13 8 30
27 Nopember 2025 12 14 5 31
17 December 2025 11 14 8 33

Based on the data presented in the table above, it shows that during the
implementation of the community service activities, the entrepreneurs participating
were predominantly between the ages of 26 and 35. This data indicates that these
entrepreneurs are in the productive age range and therefore still have significant

Source: Primary Data Processed, 2026

potential for empowerment and development.

Table 4
Distribution of MSME Participants in Community Service Based on Education

Pendidikan
Junior Senior
Implementation Date elementary Summary
High High University
school

School School
11 October 2025 3 9 16 2 30
25 October 2025 2 11 17 1 31
1 November 2025 1 10 15 0 26
13 November 2025 0 12 17 1 30
27 November 2025 0 11 19 1 31
17 December 2025 1 11 20 1 33

The data presented in the table above indicates limited human resource quality.
This is reflected in the formal educational background of business owners in Pegandon
District, the majority of whom have a high school education.

Source: Primary Data Processed, 2026
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Table 5
Distribution of Community Service Participants in MSMEs Based on Business
Type
Type of business
Implementation Date Sumary
Culinary Fashion Service
11 October 2025 14 10 6 30
25 October 2025 16 8 7 31
1 November 2025 15 7 4 26
13 November 2025 16 8 6 30
27 November 2025 17 9 5 31
17 December 2025 17 10 6 33

Source: Primary Data Processed, 2026

The data presented in the table above shows that the majority of entrepreneurs
choose the culinary business as their business option. There's a perception that the
culinary business is an easy business to start. Entrepreneurs who can't cook can
purchase a trademark or become franchise owners. Most of the culinary products
offered are processed products that are characteristic of Pegandon District.

Table 6
Distribution of Community Service Participants in MSMEs Based on Length of
Business
Length of Business
Implementation Date Sumary
< 3 Tahun > 3 tahun
11 October 2025 12 18 30
25 October 2025 14 17 31
1 November 2025 9 17 26
13 November 2025 12 18 30
27 November 2025 12 19 31
17 December 2025 15 18 33

Source: Primary Data Processed, 2026

The table above shows that the majority of community service participants are
entrepreneurs who have been operating their businesses for more than three years.
This information indicates business opportunities or potential for development and
empowerment, leading to economic independence and even business opportunities.
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Figure 1
Training Activities

Discussion

MSMEs have made a significant contribution to the progress of a country,
according to McClelland (2000), through their contribution to Gross Regional Domestic
Product (GRDP). MSMEs have the ability to survive the economic crisis that once hit
Indonesia. MSMEs also contribute to labor absorption. Despite their significant
contribution, MSMEs face both financial and non-financial problems (Urata, 2000).
Financial problems include the mismatch in the availability of funds that can be
accessed by MSMEs, the absence of systematic MSME funding, high transaction costs in
the production process that cause product or service prices to be less competitive, and
the financial condition of MSMESs that is not yet friendly to formal financial institutions,
resulting in limited access to formal financial institutions. Meanwhile, from a non-
financial aspect, MSMEs still face challenges regarding limited knowledge of
technology, marketing, and the limited quality of human resources for MSME managers
and owners.

This phenomenon prompted this community service activity. The goal of this
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community service activity is to empower and develop MSMEs through training and
mentoring, including training and assistance in packaging, branding, business
licensing, promotion, marketplace management, and formal financial reporting. It is
hoped that through this mentoring activity, the limitations inherent in MSMEs can be
minimized, allowing them to tap into their economic potential, leading to independent,
resilient, and empowered MSMEs.

Conclusion

The implementation of comprehensive empowerment of SMEs through a business
climate that is developed in a conducive manner, fair business opportunities, support,
providing protection and opportunities for broad development is expected to improve
the position, role and potential of SMEs as part of economic growth, equitable and
increasing community income, opening up employment opportunities and reducing
poverty rates.
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